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All rights reserved. No part of this book may be reproduced, stored in a retrieval system or 

transmitted in any form or by any means, without the prior written permission of the 

copyright holder/publisher , except in the case of brief quotations for the purpose of writing  

critical articles or reviews. 

 

Notice of Liability  

 

The author and publisher have made every effort to ensure the accuracy of the information 

herein. However, the informatio n contained in this book is presented without warranty, either 

express or implied.  

 

Trademark Notice  

 

Rather than indicating every occurrence of a trademarked name as such, this book uses the 

names only in an editorial fashion and to the benefit of the trademark owner with no 
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Introduction  
 

As a fellow business owner, you already know that marketing is important for business 

growth and in today's climate that's especially true.  

 

More and more, your prospects are turning to the I nternet to locate businesses in their own 

backyard. In fact, a ccording to a recent research paper, 30 percent of all search engine 

queries contain a city, state or zip code.  

 

With approximately 2.6 billion local searches performed each month, the Internet has now 

surpassed print Yellow Pages and newspapers as a primary source for local 

consumer service information  and that trend is on the rise.  

 

 
 

It's for this reason that I wrote " The SEO Formula For Local Business." To give you, the 

business owner, a clear understanding of what SEO (Search Engine Optimization) is, how it 

can help drive new customers into your business and why it's something you should care 

about. 

 

Ok, now letôs dig iné 

 

  

 

On Their Way Out! 
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What Is SEO (Search Engine Optimization )? 
 

SEO (Search Engine Optimization), is the process of improving a websiteôs ranking in the 

search engines; especially Google, Yahoo and Bing (with a primary emphasis on Google) and 

increasing traffic from those visitors.  

 

These search engines are the primary method of navigation for almost all Internet users. So, 

since the majority of web traffic is driven by these top search engines, if your site canôt be 

found by the search engines or your content canôt be indexed and put into their databases, 

youôll miss out on the incredible amount of online traffic from people who are looking for your 

products or services. 

 

While nearly all search engines sell "Ad Space," itôs a websiteôs position in the core 

ñfree ò listings that SEO is designed to improve. These listings are r eferred to as 

"organic rankings, "  which generate 75% of all websit e traffic.  

 

 
 

In the example, above, I've done a search using Google.com for the term, "small business 

accountant." The areas denoted by the letter, "A," are "Sponsored Links"  (paid ad listings)  

and are therefore not influenced by Search Engine Optimization. 

The se are paid advertisements or,  what are referred to as , "Pay -Per -Click" ads ( or  

PPC). The businesses you see listed (highlighted at the top and along the right side)  are 

paying Google every time a visitor  "clicks" on the ad and goes to their website . 

 

 

A A 

B 
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The area denoted by the letter "B" is t he start of the "organic searchò listings and 

th ese listing s ARE influenced by Search Engine O ptimization techniques.  

 

While there is nothing wrong with buying Pay -Per-Click ads, and itôs something I  might  

recommend you consider, it ôs very important that your website pages rank well in 

the organic search engine listings as this can bring you lots of qualified website 

traffic completely free of charge !  

 

In addition, when a n advertiser stops spending on their PPC advertising, they will immediately 

stop getting those visitors coming to their website. With SEO, the investments made over 

time will improve your search rankings and continue to bring  customers to your website for 

long period of time . 

 

In fact, while you continue to build your SEO effectiveness, your website position will 

continue to move up in the search engines and reach more and more of your target market. 

As your website begins to rank for more and more keywords over time, youôll experience a 

kind of traffic snowball effect. 

 

While itôs true that the right SEO strategies can bring you thousands of new visitors 

and attention, the wrong SEO tactics  can either hide or bury your site deep in the 

search results  where youôll get very little visibility.  

 

That being said, that there  are two main aspects to Search Engine Optimization youôve got to 

understand. The first is referred to as " On-page SEO" and the second, "Off -page SEO." 

 

In the next section, we'll discuss the basics of "On-page" SEO... 
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On-page SEO  
 

 
 

On-page SEO is a combination of the technical coding and the content that  needs to be 

applied to just about every  page of your website. Websites are optimized, both on an 

individual page basis and with a themed perspective for the site as a whole. 

 

Your O n-page SEO should accomplish four  main objectives:  

 

¶ Your website's code  (see sample from Walmart.com above) must be easily read and 

understood by search engines as they index your website. 

 

¶ Each page of your website should be built around specific "keyword phrases " that 

are most likely to draw your target customers to th at page. 

 

¶ Your site's design should be attractive  and easy to follow . The content should 

provide useful information that fulfills the visitorsô expectation so they stay on the site 

as long as possible. 

 

¶ You need an optimized  site structure , in a hierarchical manner, to build value at the 

page, category and site level through smart internal linking.  
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One crucial On-page SEO tactic that isn't often discussed or even considered by many 

ñtechnicalò SEO practitioners, is what I call  Conversion Optimization , i.e., giving  the visitor 

exactly what theyôre looking for, continuously engaging them to  take the actions youôre 

guiding them to take , through your sales funnel process. 

 

Site Stickiness/Engagement  
 

A websiteôs ranking in search engines is based on hundreds of factors, some carrying more 

weight than others. One of these factors is the average time a visitor stays on a website, with 

more benefit given to sites that have a longer than average "visitor d uration," assuming that 

the longer they linger, the more ñrelevantò the site is to what the visitor was searching for. 

 

If the majority of your website visitors hit the "BACK" button after being on your site for only 

a couple of seconds, it could be assumed that they either didn't like what t hey saw or they 

didn't find any thing they felt was relevant to what they were searching for.  Content relevancy 

is an important and  critical factor in search engine ranking algorithm s.  

 

However, if your visitors stay on  your site for 1 -3 minutes (or more), the search engines will 

give you a boost in the search engine rankings, taking that as a ñvoteò for your site.  

 

To make your site ñsticky,ò it's wise to consider adding an " engagement device" on key 

pages of your webs ite . This could include getting your visitor to sign -up for your company 

newsletter (to receive a coupon or other free offer), adding video to your website or simply 

allowing them to comment on the content you've posted  in your blog . 

 

All three options help your visitors connect with you in a more personal way, educate 

themselves better about your products or services, and help boost your siteôs positioning in 

the search engines. 

 

Now, letôs move on to Off-Page SEOé  
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Off -page SEO  
 

 
 

We use several "Off -page SEOò tactics, but the most important one is the number and variety 

of links your site has "pointing to  it"  from other relevant websites located across the Internet.  

 

Find out , right now,  how many links the search engines have found for your site :  

 

1. Go to Yahoo.com and in the search box enter ñlink:www.yourdomain.comò (without the 

quotes, replacing "yourdomain.com" with the actual domain name of your website .  

 

2. Click the ñWeb Searchò button to conduct your search.  

 

3. This will take you to the "Yahoo Site Explorer" page as shown above. Once on this 

page, from the ñShow inlinksò drop-down menu, select "Except from this domain" so 

Yahoo will only show you the links it found from the other sites that are linking to you  

(and not the internal links from your site ). 

 

Note the number of ñinlinksò (more often called ñback linksò). In general, t he more back links 

your site has, the better.  
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This is because each link to your site, from another website,  can be thought of as a "vote" in 

favor of your site. The search engines figure that if others like your site well enough to link to 

it, then it probably contains valuable information.  

 

Even so, the authority, quality and relevancy of the site s linking to your website 

ha ve  even more value than just that link  alone .  

 

If your website has very high quality sites linking to it , itôs possible to out rank another site 

that may have a hundred times more inbound links  because of the high value the sear ch 

engines (esp. Google) give those high quality back links to your site .  

 

Understanding how to obtain high value back links is critical to improving your 

siteôs ranking with SEO. 

 

The techniques we use to build back links include:  

¶ Article Marketing 

¶ Video Marketing 

¶ Blogging 

¶ Social Bookmarking 

¶ Web 2.0 Strategies 

¶ Directory listings 

¶ Many othersé  

In addition, building inbound links must be done on a gradual and continual basis 

over time to build authority and SEO value for your companyôs website . 
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Local  Search Listings  
 

If your business isnôt listed in the local search results , youôre definitely missing 

out on one of the best things to hit local search in recent years.   

 

These services include: ñGoogle Places,ò ñYahoo! Local,ò ñBing Localò and others. 

 

Notice the inset listings with the map locations when a local parameter, ñdenverò is added to 

the search query. These listings often come up even with a general search because Google 

knows the geographic location of the person searching. 

 

 

When listed in Google in this manner,  your business will show up with a description, 

directions, map and street photo . When ñMoreò is selected, the visitor can get an even more 

complete profile of the business. Even so, care needs to be taken when setting this up , as the 

content is dynamic and may pull data from multiple sources.  

 

 










