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Introduction

As a fellow business owner, you already know that marketing is important for business
growth and in today's climate that's especially true.

More and more, your prospects are turning to the | nternet to locate businesses in their own
backyard. In fact, a ccording to a recent research paper, 30 percent of all search engine
gueries contain a city, state or zip code.

With approximately 2.6 billion local searches performed each month, the Internet has now

surpassed print Yellow Pages and newspapers as a primary source for local
consumer service information and that trend is on the rise.
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On Thelr Way Out'@/
N

It's for this reason that | wrote " The SEO FormulaFor Local Business." To give you, the
business owner, a clear understanding of what SEO (Search Engine Optimization) is how it
can help drive new customers into your businessand why it's something you should care
about.

Ok, now letds dig ine
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What Is SEO (Search Engine Optimization )?

SEO (Search Engine Optimization), is the process of improvinga websited sanking in the
search engines; especially Google, Yahoo and Bing (with a primary emphasis on Google) and
increasing traffic from those visitors.

These search engines are the primary method of navigation for almost all Internet users. So,

sincethemajori ty of web traffic is driven by these

found by the search engines or your content
youodol !l miss out on the incredibl e amoumgforyour
products or services.

While nearly all search engines sell"Ad Space,”i t 6s a websiteds positio

fifree 0 listings that SEO is designed to improve. These listings are r eferred to as
" . . " . . .
organic rankings, which generate 75% of all websit e traffic.

GO nge small business accountant Search
About 43,300,000 resutis (0.22 seconds) Advanced search

." Everything Denver CPA Sponsored inks | Sponsored finks

~| More wwrw.OconnorWard.com  Full tax & accounting services. Free initial consu ltation 2 CPA in Denver

A firm Tax i

Denver Metro CPA Firm !! tgﬁ,flff f‘aiﬁﬁf’”"“"g

Any time ww_garywwilliamscpa.com  Local CPA helping businesses with Tax, 7 and more. www The com

Past 2 days
Smallbusiness Accounting H&R BI A ial Site

All results www.QuickBooksOnline.com  Try Freel Easy Online Accounting Software. No Download Required. Preparing Taxes Since

Wonder wheel 1955 File Your Taxes Today!

~ More search tools Choosing an Accountant - How to Find a Good Small Business ... www HRBlock.com
Choosing the right accountant for your small business can mean the difference between 500 Broadway, Denver, CO
success and failure. After all, it's your financial numbers that make ... .
www.gaebler.com/Choosing-Account ‘ached - Similar Small Business Accountant

Are You Frustrated With The Books?
Accounting, Payroll & Tax Pro for Small Businesses We Fix Them Fast - Get Pricing Now!
Our accounting firms can provide you ounting, consulting, payroll, tax semvices ... DashboardAccountants com
Professional Association of Small Bu ountants, Inc. ... .
www.smallbizaccountants.com/ - Cached - Similar Accounting Programs
Get Info on Accounting Courses and

Cash Flow_Small Business Accounting, Small Business Accounting ... Programs. Flexible Scheduling.
Ewen in a small business you should, before you start, set up a business account even if you're Phoenix.edu

In the example, above, I've done a search using Google.com for the term, "small business
accountant.” The areas denoted by the letter, "A," are "Sponsored Links" (paid ad listings)
and are therefore not influenced by Search Engine Optimization.

The se are paid advertisements or, what are referred to as , "Pay -Per-Click" ads ( or
PPC). The businessesyou see listed (highlighted at the top and along the right side) are
paying Google every time a visitor "clicks" on the ad and goes to their website.

t
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The area denoted by the letter "B" is t he start of the "listinggandi c s
th ese listing s ARE influenced by Search Engine O  ptimization techniques.

While there is nothing wrong with buying Pay -Per-Click ads, and it& something | might
recommend you consider, it & very important that your website pages rank well in

the organic search engine listings as this can bring you lots of qualified website

traffic completely free of charge !

In addition, when a n advertiser stops spending on their PPC advertising, they will immediately
stop getting those visitors coming to their website. With SEO, the investments made over
time will improve your search rankings and continue to bring customers to your website for
long period of time .

In fact, while you continue to build your SEO effectiveness, your website position will

continue to move up in the search engines and reach more and more of your target market.

As your website begins to rank f or negperencaand mo
kind of traffic snowball effect.

Whi |l e it O6theright SE® strategies can bring you thousands of new visitors
and attention, the wrong SEO tactics can either hide or bury your site deep in the

searchresults wher e youodltlevigbdity. very | it

That being said, that there are two main aspects to Search Engine Optimizatony ou v e g o1
understand. The first is referred to as " On-page SEO" and the second, "Off-page SEO."

In the next section, we'll discuss the basics of "On-page” SEQ..
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On-page SEO

<!DCCTYPE HIML PUELIC "-//W3C//DTD HIML 4.01//EN" "http://www.w
<html lang="en-U5">

<head>

<title>Walmart.com: Save money. Live better.</title>
<meta name="Description” content="Cnline shopping for the largest selection of electronic:
furnishings, wvideo games, baby gear and more. Shop online and save money to live ketter,
Walmart.com.
"

<meta name="Keywords" content="online shopping, shop online, electT

toys, video games, walmart, walmart.com">

/TR/html4/strict.ded"™:

bome furnishing:

<meta http-eguiv="Content-Type" content="text/html; charset=iso-8859-1">
<!—-— R55 link tags -->»
<!-- canonical url -->

<link rel="canonical”™ href="http://www.walmart.com/">

<link href="http://i2.walmartimages.com/css/global.css"™ rel="stylesheet" type="text/css">
<script src="http://i2.walmartimages.com/j=/vui/build/vahoo/yahoo-min.js"
type="text/javascript"></script>
<script src="http://iZ.walmartimages.com/j=s/vui/build/event/event-min.js"
type="text/javascript"></script>
<script src="http://iZ.walmartimages.com/js/glokbal.js" type="text/javascript"»</script>
<1-—[if 1t IE 7]>
/12 .walmartimages.com/css/global_ie6.css" rel="stylesheet" type="text/c:
1/ /12 .walmartimages.com/css/global_ieT7.css" rel="stylesheet" type="

h /12 .walmartimages.com/css/global_ie8.css" rel="stylesheet" ty
<! [endif]-—->
<meta name="verify-v1" content="eGELEf3ulHT7clEaPS5caxTDaJP2XGU+12EChg+FzzEud4=">
<meta name="y key" content="3fb23d43bbb2352f">

ie="msvalidate.01l" content="BOARSCEFACSR6195173407TFCI59TETCI >

<meta name="google-site-verification" content="MinVxEKlo 16ijF0IgjY KigV1FUw-D1W6-YkdljZr(
<link rel="search" type="application/opensearchdescription+xml” title="Walmart.com"

On-page SEO is a combination of the technical coding and the content that needs to be
applied to just about every page of your website. Websites are optimized, both on an
individual page basis and with a themed perspective for the site as a whole.

Your O n-page SEO should accomplish four main objectives:

1 Your website's code (see samplefrom Walmart.com above) must be easily read and
understood by search engines as they index your website.

1 Each page of your website should be built around specific "keyword phrases " that
are most likely to draw your target customers to th at page.

1 Your site's design should be attractive and easy to follow . The content should
provide useful informationthat f ul f i I | s t he vi si tgsiayendhesitepec:t
as long as possible.

1 Youneed an optimized site structure , in a hierarchical manner, to build value at the
page, category and site level through smart internal linking.
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One crucial On-page SEO tactic that isn't often discussedor even considered by many

At echnical 0 SEOwhatl alt@onversianrOptimiationi s, i.e., giving the visitor
exactly what t heogtibuowsly éngagikgithem to ftake the actions youdr e
guiding them to take , through your sales funnel process

Site Stickiness/Engagement

A websiteds ranking in search engines is based
weight than others. One of these factors is the average time a visitor stays on a website, with
more benefit given to sites that have a longer than average "visitor d uration," assuming that
the |l onger they linger, the more Arelevanto th

If the majority of your website visitors hit the "BACK" button after being on your site for only

a couple of seconds, it could be assumed that they either didn't like whatt hey saw or they
didn't find any thing they felt was relevant to what they were searching for. Content relevancy
is an important and critical factor in search engine ranking algorithm s.

However, if your visitors stay on your site for 1 -3 minutes (or more), the search engines will
give you a boost in the search engine rankings, t aki ng that as a fAvot ec

To make your itswisedo dorsitlar adllig, @n " engagement device" on key
pages of your webs ite . This could include getting your visitor to sign -up for your company
newsletter (to receive a coupon or other free offer), adding video to your website or simply
allowing them to comment on the content you've posted in your blog.

All three options help your visitors connect with you in a more personal way, educate
themsel ves better about your products or servi

the search engines.

No w, |l et 6s mPugeoBEDé Off
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Off-page SEO

Y&Hoo'@’ |hﬂp:ffwww.smallbizaccountants.com Explore URL
SITE EXPLORER
Site Explorer Results
&;, Add to MySites Pages (385) Inlinks (176) Show Inlinks: Except fram this domain w tg: Only this URL
Result details: | = || = Submit webpage or Sit:
& My Sites
1. Associations - Taxsites.com - Tax, Accounting & Payroll Sites .

i} Submit Your Site text/html hittp:iiwww taxsites.com/associations 2.html - 42k - cache

% Preferences 2, CPAS WISCOMSIN | CERTIFIED PUBLIC ACCOUNTANTS WISCOMNSIN ...
text/html httpziiwww farrowbiz.com/ - 25k - cache

%! Blog
% Badge 3. Subject Research Guides: Business: Accounting (Rutgers ..
g text/html http:i'wew libraries.rutgers.edu/rulirr_gateway/research_guides/busilacc
,;J' Web Service AP ount.shtml - 43k - cache
:L Feedback 4 Accounting, Payroll and Tax Sernvices in Greenland and Seacoast NH

text/html http:iiwww.countinghousebiz.com/ - 14k - cache

5 o plm g g il

text/html http:i'www.aftab.irlinks/links.php?id=206 - 200k - cache

We use several "Off-page SEQ) tactics, but the most important one is the number and variety
of links your site has "pointing to it" from other relevant websites located across the Internet.

Find out , right now, how many links the search engines have found for your site

1. Goto Yahoo.com andin the search boxenteri | i nk: www. your domai n. c
guotes, replacing "yourdomain.com" with the actual domain name of your website.

2. Clicktheii We b S ebattor tb @onduct your search.

3. This will take you to the "Yahoo Site Explorer" page as shown above. Once on this
page,f r om t he @A Sh o wlownmknuns&lectd'Exdeptdrgm this domain” so
Yahoo will only show you the links it found from the other sites that are linking to you
(and not the internal links from your site ).

Note the numbod moofe fifrnleinnics | Ingeaherdl, bhe mdre Hack finks 0 ) .
your site has, the better.
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This is because each linkto your site, from another website, can be thought of as a "vote" in
favor of your site. The search engines figure that if others like your site well enough to link to
it, then it probably contains valuable information.

Even so, the authority, quality and relevancy of the site s linking to your website
have even more value than just that link alone .

If your website has very high quality sites linkingto it ,ité s p o s ®ut lahkeanother site
that may have a hundred times more inbound links because of the high value the search
engines (esp. Google) give those high quality back links to your site.

Understanding how to obtain high value back links is critical to improving your
siteds ranking with SEO.

The techniques we use to build back links include:
Article Marketing

Video Marketing

Blogging

Social Bookmarking

Web 2.0 Strategies

Directory listings

Many othersé

=2 =442

In addition, building inbound links must be done on a gradual and continual basis
over time to build authority and SEO value for your ¢ o mpvabsited s
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Local Search Listings

| f your business i sn &Gaarchressltse d yionu 6trhee dleofcianli t el
out on one of the best things to hit local search in recent years.

These services include: AGoogle Places, 0 AYaho

Notice the inset I|istings with the map |l ocatio
the search query. These listings often come up even with a general search because Google
knows the geographic location of the person searching.

When listed in Google in this manner, your business will show up with a description,

directions, map and street photo. When @A Moreo is selected, t he vi
complete profile of the business. Even so, are needs to be taken when setting this up, as the
content is dynamic and may pull data from multiple sources.
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